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ABSTRACT

The educated Indian women have to go a long way to achieve equal rights 

and position because traditions are deep rooted in Indian society where the 

sociological set up has been a male dominated one. Despite all the social 

hurdles, Indian women stand tall from the rest of the crowd and are 

applauded for their achievements in their respective field. The transformation 

of social fabric of the Indian society, in terms of increased educational status 

of women and varied aspirations for better living, necessitated a change in 

the life style of Indian women. She has competed with man and successfully 

stood up with him in every walk of life and business is no exception for this. 

These women leaders are assertive, persuasive and willing to take risks. 

They managed to survive and succeed in this cut throat competition with 

their hard work, diligence and perseverance. 

The present paper endeavors to study the concept of women entrepreneur 

–Reasons women become entrepreneurs -Reasons for slow progress of 

women entrepreneurs in India - suggestions for the growth of women 

entrepreneurs - schemes for promotion & development of women 

entrepreneurship in India 
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INRODUCTION 

Entrepreneurship refers to the act of setting up a new business or reviving an 

existing business so as to take advantages from new opportunities. An 

entrepreneur is a person who starts an enterprise. He searches for change and 

180ISBN: 978-81-955611-2-4

Proceedings of D.H.E. Haryana approved National Seminar on Women Entrepreneurship and Inclusive Growth



#

responds to it. A number of definitions have been given of an entrepreneur- 

The economists view him as a fourth factor of production along with land 

labour and capital. The sociologists feel that certain communities and 

cultures promote entrepreneurship like for example in India we say that 

Gujaratis and Sindhis are very enterprising. Still others feel that 

entrepreneurs are innovators who come up with new ideas for products, 

markets or techniques. Thus, entrepreneurs shape the economy by creating 

new wealth and new jobs and by inventing new products and services. 

However, an insight study reveals that it is not about making money, having 

the greatest ideas, knowing the best sales pitch, applying the best marketing 

strategy. It is in reality an attitude to create something new and an activity 

which creates value in the entire social eco-system. 

OBJECTIVES

The purpose of the paper is to study the challenges and prospects of 

women entrepreneurship in India.

RESEARCH METHODOLOGY 

The research is qualitative in nature; based on secondary data collected from 

Literature review, News Papers, Books, Journals, websites and the other 

reliable sources.

ANALYSIS 

Status of women entrepreneurs in India Entrepreneurship is considered as 

one of the most important factors contributing to the development of society. 

India has been ranked among the worst performing countries in the area of 

women entrepreneurship in gender-focused global entrepreneurship survey, 

released in July 2013 by PC maker Dell and Washington based consulting 

firm Global Entrepreneurship and Development Institute (GEDI). Of the 17 

countries surveyed India ranks 16th, just above Uganda. Countries like 

Turkey, Morocco and Egypt have outperformed India. Status of higher 

education in women in India came out to be lower than most countries in the 

world. At present, women's entrepreneurial role is limited in the large scale 

industries and technology based businesses. But even in small scale 

industries, the women's participation is very low. As per the third all-India 

census of Small Scale Industries, only 10.11% of the micro and small 

enterprises were owned by women, and only 9.46% of them were managed 
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by women. While the number of women operating their own business is 

increasing globally, women continue to face huge obstacles that stunt the 

growth of their businesses, such as lack of capital, strict social constraints, 

and limited time and skill.

CHALLENGES FACED BY WOMEN ENTREPRENEURS

Conflicts between Work and Domestic Commitments- Women's family

obligations also bar them from becoming successful entrepreneurs in both

developed and developing nations. "Having primary responsibility for 

children, home and older dependent family members, few women can devote 

all their time and energies to their business" (Starcher, 1996)  Gender gaps in 

education- While women are making major strides in educational attainment 

at primary and secondary levels, they often lack the combination of 

education, vocational and technical skills, and work experience needed to 

support the development of highly productive businesses.  Lack of finance - 

Access to finance is one of the most common challenges that entrepreneurs 

face and this is especially true for women who are further Legal constraints 

in family law- The institutional and legal environment is critical to the 

growth of female-owned enterprises. Laws regulating the private sphere 

specifically those regarding marriage, inheritance and land can hinder 

women's access to assets that can be used as collateral when securing a loan.  

Heavy household responsibilities leave a demand on women especially those 

in rural areas who have more children. They are required to perform their 

traditional role as housewives and therefore, they have fewer hours of free 

time than men, both during the weekend and on weekdays.. An ILO report on 

women entrepreneurship identifies the following problems faced by women 

entrepreneurs.  Lack of family support- Sometimes the family may make the 

women feel guilty of neglecting household duties in her pursuit of business 

obligations. Cultural traditions may hold back a woman from venturing into 

her own business.  Lack of capital-traditional sources of finance like banks 

are reluctant to lend to women entrepreneurs especially if they do not have 

any male or family backing. This is especially true of lower income females. 

Women do not have adequate finance or legal knowledge to start an 

enterprise.  Lack of confidence and faith-lack of role models undermines the 

self confidence of women entrepreneurs. The activity of selling is considered 

abhorrent to the female gender.  Lack of right public/ private institutions- 
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Most public and private incentives are misused and do not reach the woman 

unless she is backed by a man. Also many trade associations like ministries, 

chambers of commerce do not cater to women expecting women's 

organizations to do the necessary thing.
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